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Merchandising
Department Information
• Department Head:
Kwangsoo Park, Ph.D.
• Graduate Coordinator:
Linda Manikowske, Ph.D.
• Department Location:
178 Evelyn Morrow Lebedeff Hall (EML)
• Department Phone:
(701) 231-7352
• Department Web Site:
www.ndsu.edu/adhm/ms_in_merchandising/ (http://www.ndsu.edu/adhm/ms_in_merchandising/)
• Application Deadline:
Applicants should apply at least two months prior to the start of classes each semester.
• Credential Offered:
M.S., Certiﬁcate
• English Proﬁciency Requirements:
TOEFL iBT 71, IELTS 6; Duolingo 100

Program Description
The Department of Apparel, Merchandising, Interior Design and Hospitality Management offers graduate study leading to the Master of Science degree
or a Graduate Certiﬁcate in Merchandising in collaboration with the Great Plains Interactive Distance Education Alliance (GP-IDEA). The Master’s
degree in Merchandising is an online program offered through Distance and Continuing Education at NDSU. Participating faculty members from the
GP-IDEA have jointly developed the merchandising curriculum. Course are taught by faculty within the Alliance from Kansas State University, North
Dakota State University, Oklahoma State University, South Dakota State University, and the University of Nebraska-Lincoln.
The master’s degree in Merchandising is designed for professionals in a variety of merchandising ﬁelds to increase potential for advancing in their
careers. Students in this program will learn in-demand skills such as data analysis, problem solving, and critical thinking to identify customer needs
and develop effective business strategies. The fully online program allows students to complete course work while maintaining their professional
careers.
The program builds the student's ability to complete the following essential merchandising-related job responsibilities:
• Analyze data using a variety of techniques
• Research and implement effective business strategies
• Design customer-focused product development strategies
• Create flexible promotional campaigns
• Balance the sustainable interests of businesses, consumers, and society
• Predict micro and mass-market cost controls
• Navigate trade regulations and recognize cultural concerns
• Understand the evolving standards of corporate social responsibility

